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Abstract
The importance of Chinese outbound market to Korea has drawn the attention of scholars in
understanding tourist motivation and behavior. University students travel motivations has received
very limited attention in tourism literature. This study attempts to identify motivation factors of
Chinese overseas students in Korea through the application of push-pull concept. An online survey
was designed and sent to Chinese students across Korea between June–September 2016. Descriptive
and inferential statistics including factor analysis, chi-square and reliability test was used to analyze
the data collected. The results from the push factors indicates that the desire to escape the boredom
of studies compels students to visit destinations that offer something exciting and thrilling
experiences. Safe and convenient transportation facilities are considered by Chinese students in
Korea as significant attributes of the destination they prefer to visit. The results of the study
provided some relevant insights into what causes Chinese students to travel and what determine
their choice of selecting specific destinations in Korea. This may have significant practical marketing
implications for destination managers in Korea by developing strategies specifically targeting
university student’s market segment.
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1. INTRODUCTION
China remains the largest inbound tourism markets for South Korea overtaking Japan in
2013. Chinese inbound market surged by 52.5% in 2013 on the back of increased
shopping, individual tours, cruises and incentive tour groups, making a positive
contribution to an increase in the total number of international tourists visiting South
Korea (KOTRA, 2015).
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Chinese student’s accounts for the largest source of foreign students in Korea.
According to the Ministry of Justice in Korea as at (March, 2016) there were over 100,000
international students studying in Korea out of which 62,318 comes from China
representing over 50 per cent of the entire foreign students population in Korea. South
Korea is not only one of the fastest-growing destinations for international outbound
tourism, but also destination for international students' mobility. South Korea’s education
development and relatively lower expenses for incoming international students are thus
attracting self-supporting, middle-class Chinese, whose increase has been remarkable in
recent years.
The rise in popularity of Korean popular culture, called ‘Hanryu’, has also contributed to
the creation of a favorable attitude towards the South Korean society. The consumption
pattern of the Chinese is undergoing a transition with increases in income and leisure time,
resulting from the high economic growth rate over the past eight or more years (Lee, 2011).
The number of self-support Chinese students studying overseas has increased due to both
China's rapid economic growth since 1990 and parents' educational aspirations for their
children. Large number of self-support oversea students from middle class are playing
more considerable role both in Korean education industry and Korean tourist industry,
bringing significant economic benefit to the local tourism industry, which ought to be
considered by Korean administrators.
Research on tourist motivation and behavior in the customer market is significant for
destination managers in the tourism industry. An understanding of travel motivations can
help to forecast future travel pattern as well as demand (Mohammed and Som, 2010; and
Liao, 2012).
This study therefore seek to explore Chinese overseas student in Korea by examining
their travel characteristics in terms of their motivations by analyzing push and pull
motivational factors in different settings. In this regard the study seeks to answer the
following questions; (i) what push factors influence Chinese university students’ decision to
travel in Korea? (ii) what pull factors influence their choice of selecting destinations in
Korea and (iii) do socio-demographic characteristics have significant relationship with
Chinese students travel motivations ?
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2. RESEARCH METHODOLOGY
The study employed a quantitative method to analyze Chinese oversea students' travel
motivations in Korea through the use of questionnaire as the main instrument for data
collection. A total of 150 questionnaire was distributed from June to September, 2016 out
of which 130 was returned with response rate of 86.7% but only 102 were suitable for the
analysis due to inconsistencies and errors recorded in respondents answers. Chinese
overseas students studying in different universities in Korea including undergraduate,
graduate, and students in Korean Language training institutions were surveyed. The survey
consisted of three main categories, namely; demographic variables, push motivational items
and pull motivational items. The push and pull factors remains the most widely used and
accepted framework by scholars in constructing variables to measure and understand
tourist motivation and behaviors. Base on questions used by previous scholars on tourist
motivations with relevance to local Chinese travel needs and expectations, 14 push factors
and 13 for pull factors was created. The motivation variables were carefully selected and
revised according to previous studies from (Bashar and Ahmad, 2010; Hwang Ji-Young,
2011; Hanqin & Lam, 1999 and Liao, 2012; Xu etal , 2011; Kim, Jogaratnam, 2006; Zhang
and Lam, 1999; Hsu and Lam, 2003; Hsu and Sung, 1997; Crompton, 1979 and Cohen,
1972 ). Chi-square test was utilized to confirm significant relationship between (age, gender
and income) as independent variables and (push and pull factors) as dependent
variables.The Statistical Package for Social Sciences (SPSS) version 12.0 was the tool used
for analyzing collected data on computer. Statistical techniques such as descriptive and
frequency analysis, factor analysis, chi-square and reliability test were utilized for the
objectives of the study.

3. RESEARCH RESULTS
Research question 1: What push factors influence Chinese college students decision to
travel in Korea? From table 4, the top five push factors identified are labelled; to learn
something new/increase my knowledge, to see how people of different culture live, a long
held desire to visit the destination, to travel far from home, and to explore natural
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attractions. Chinese students in Korea considers the opportunity to learn something new
from what they are used to in their home country. Research question 2: What pull factors
influences Chinese students choice of destination selection in Korea? From table 5, the top
five pull factors are labelled; safe destination, convenient transportation, convenient
accommodation, warm and sunny weather and easy access to information about the
destination. Utilizing factor analysis to examine the pull factors, the factors (convenient
transportation, warm and sunny weather, safe destination, easy asses to information about
destination and convenient accommodation) under the core factor ‘environment and
facilities’ extracted from the 13 factors supports the findings from the descriptive analysis
of the pull factors. Research question 3: Does socio-demographic characteristics have
significant relationship with Chinese students travel motivations? The study revealed
significant relationships between demographic characteristics and some of the push factors.
Demographic characteristics have closer relationship with push factors than with pull
factors. The hypothesis that demographic characteristics have significant relationship with
Chinese students travel motivations is partially supported.

4. CONCLUSION
Destination managers should focused on developing products and services mainly
associated with ‘environment and facilities’ as the most important pull factors influencing
Chinese students travel motivations. The factors should include attractive natural
environment, availability of information, safe and serene destination together with good
value for money, opportunities for shopping and education together with the availability of
convenient transportation and accommodation.
In addition, student group travel packages should be encouraged with good incentives
and discounts. Over 80% of Chinese students confirmed they travel in group, this can be
individual mass tourism or organized mass tourism. The study has showed that Chinese
outbound tourist motivations share similarities with Chinese student travel motives,
destination managers can therefore made use of the data presented on the ten most visited
destinations in Korea to capture larger student market.
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